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Welcome New R-BAR 
Members 

The Reading-Berks Association of REALTORS®  welcomes the following new 
members who recently completed New Member Orientation.

Congratulations and best of luck as a member of the R-BAR family!

The Reading-Berks Association of REALTORS®  welcomes the following new 
members who recently completed New Member Orientation.

Congratulations and best of luck as a member of the R-BAR family!

LIsteD In alpHabetIcal orDer:
Andres Acuna, Reading Realty Group

Sean Backenstoss, RE/MAX of Reading
Israel Gonzalez, Reading Realty Group
Gary Kratz, Horning Farm Agency, Inc.

Melanie Mattes, RE/MAX of Reading
Dave Renninger, RE/MAX of Reading

John Scala, Weichert Realtors-Engle & Hamb
Loretta Slawter, Richard A. Zuber Realty

Robbi Smith, Century 21 Park Road

LIsteD In alpHabetIcal orDer:
Eric R. Baylor, Century 21 Gold
Colette Evans, Century 21 Gold

Mary E. Galpin, Coldwell Banker Select Professionals
Debra Hassler, Century 21 Gold

Chris Huey, Century 21 Gold
Edson T. Marko, Perry Wellington Realty, LLC

Eduardo Paulino, Century 21 Gold
Christopher R. Rayburg, Berkshire Hathaway HomeService
Christopher M. Schaeffer, Berkshire Hathaway HomeService
Elizabeth K. Scudder, Weichert Realtors Neighborhood One

E. Thomas Taylor, AMF Real Estate Services
Eric Winson, Century 21 Park Road

Orientation and Induction on April 2, 2014

Orientation and Induction on June 4, 2014
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Jamison Appraisal Services

A Reputation Built 
on Education, Integrity 

and over 35 Years of 
Combined Experience.

For the highest quality of service!

Steve C. Jamison, RAA
Bachelor of Science - Real Estate - Penn State University

Michael Zettlemoyer

610.916.7507    sjamison@comcast.net

Jamison Appraisal Services

A Reputation Built on Education, Integrity 
and Over 42 Years of Combined Experience 

 

For the highest quality of service! 
 

Steven C. Jamison, RAA
Bachelor of Science - Real Estate, Penn State University

Michael Zettlemoyer  |  Barbara N. Lowden, SRA
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New Listing Marketing 
Package

If you have been selling real estate long enough to get 
two listings, I am sure you have run across one or all of 
these scenarios.
You list the property knowing full well it won’t sell at that price 
but the owner says, “Let’s start at this price and see what 
happens.”  And you know this means that you will spend 
your hard earned money advertising it for naught until the 
price comes down.
Or, you list a house and the owner, probably over the age of 
45, reads the newspaper every day and insists that an ad in 
print will get the house sold.
Or, you get a new listing and you really do want to adver-
tise it in print (maybe because of the last scenario?) and the 
thought of submitting the ad, and keeping up with it, over-
whelms you to the point that you decide it would be more 
fun to go outside and shovel snow for the 14th time this year 
instead.
Or perhaps you are one of the agents who takes advantage 
of the Real Estate Weekly’s Broker Open package and you 
can’t decide whether to take the ad in the New Arrival sec-
tion or the Home Zone section.
With BREW’s New Listing Marketing Package your prob-
lems are solved.  You can promise the seller during your list-
ing presentation that you will advertise their house in each 
issue of the Weekly during the term of the listing agreement 

(up to 180 days) and know that it will only cost you $200.00.  
And we will keep track of price reductions (see scenario one) 
for you and will pull the ad out when you get it sold.  If the 
owner, as in scenario two, was correct and the print ad in 
the Weekly gets a buyer for the house within 2 weeks, you 
haven’t wasted your money. We will know when it goes un-
der agreement and we 
guarantee at least 4 
weeks exposure so the 
ad will run the last two 
weeks with sold over 
it.  In addition to up to 
26 weeks of advertising 
you also get the Broker 
Open Package and we 
will enter the property 
into Agent Marketing 
for a text code, sign 
rider, and an individual 
property website if you 
would like them.
Just send the ad 
and forget it!
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