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Bachelor of Science - Real Estate - Penn State University Michael Zettlemoyer
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M’ 60_’2 Integrity and Over 45 Years of
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By Merlin Weaver, 2018 R-BAR President
Hi, my name is Merlin Weaver and | am a REALTOR®. For most, the Code of Ethics training is due by the end of 2018. However,
for ALL of us as REALTORS®), it's our duty to abide by and uphold them with the highest regard. As a real estate professional,
laws and regulations set the minimum standards | owe to my clients, customers, and the public. In that regard, my duties are the
same as other practitioners. As a REALTOR®, | embrace and | am bound by the duties spelled out in the REALTOR® Code of
Ethics. In addition to the duties owed to my clients and customers, to the public, and to other REALTORS®, | strive for the aspira-
tional goals of the Preamble, knowing that the term REALTOR® stands for competency, fairness and integrity.

/President’s:

“What Do You Stand For?”

| believe in the value of the land. | understand the importance of adequate housing, functioning, livable cities, productive industries
and farms and a healthful environment, and their role in nurturing a free society in the United States and internationally. As a real
estate professional | may be required to meet ongoing education requirements to maintain a license certification or designation. As
a REALTOR®, | continuously enhance my grasp of issues affecting real estate, and | willingly share my experience and expertise
with other professionals. My dedication to the satisfaction of my clients’ best interests is my primary goal.

Understanding that the pursuit of knowledge continues lifelong, as a REALTOR®, | will strive to achieve excellence in the following
competencies:

X Being current and knowledgeable about the laws, regulations, and legislation affecting the real estate disciplines | engage in,
and about real estate in my community generally

X Understanding the Code of Ethics is a living document, and keeping myself informed about its duties and obligations on an
ongoing basis

X Providing equal professional services to all consistent with Article 10 of the Code of Ethics

Advocating for property ownership rights in my community, state, and nation

X Acknowledging and valuing that honesty and integrity are fundamental and essential to REALTORS® being known as consum-
ers’ trusted advisors

X Becoming and remaining proficient in the use of technology tools to provide the highest levels of service to clients, customers,
and the public, and facilitating cooperation by sharing accurate, current information, with consumers and with other real estate
professionals

X Keeping up-to-date on laws and regulations governing data privacy and data security and taking necessary and appropriate
steps to safeguard the privacy and integrity of information entrusted to me

X Committing myself to enhancing my knowledge and skills in the real estate areas of practice | engage in on an ongoing basis.

X Providing superior customer service

X Appreciating that courtesy, timely communication and cooperation are fundamental to facilitating successful real estate transac-
tions, and to building and maintaining an impeccable professional reputation

It's been a honor to serve as your 2018 President and this is my Commitment To Excellence.

x

To join me in making the same pledge, go to www.C2EX.Realtor. Merlin Weaver, REALTOR®, 2018 R-BAR President
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YOURSUCCESS IS ICORETO OUR BUSINESS

By: Mayleene DeFreece; Director, Communications & Professional Development

2018 has been a notable year for the Reading-Berks As- look to our member population for continued dedication and partic-
sociation of REALTORS®. We've driven golf carts, sam- ipation to create a successful association, one member at a time.
pled whiskey, delivered over 170 meals, supported 11 This is YOUR association.... #REALTORSownit #RBARreinvented
locally elected officials, walked some pigs, educated 31 #REALTORSInBerks

CRS students, raised $32,810 RPAC dollars and won a The included illustration displays a visual sample of what we have

i | | i L. .
few awar.ds in the process! WHAT A YEAR-. With new been diligently working on to make R-BAR your go-to resource for
leadership and innovative strategies on the rise, our goal professional development, community involvement, legislative
IS to improve overall membershlp services and increase advocacy, and all your professiona| career needs.

member engagement. We are here to help you grow your
& R-BAR REINVENTED

business as trusted professionals in the real estate indus-
try.
with YOU in mind!

In 2018, the Reading-Berks Association of REALTORS®
adopted a value proposition to help our members under-
stand exactly what we're here for. Reading-Berks Associ-
ation of REALTORS® is a force that works to move you
forward in your business through professional develop-
ment, community involvement, and legislative advocacy.
We are here to support your success and help you provide
the dream of property ownership. Adopting this stance for
the association as a whole will allow us to promote the
REALTOR® brand together, and allow all our members to
proudly display their designation.

Moving forward, we are looking to expand on these build-
ing blocks that created the new foundation in 2018. We
owe it to you to continue with the momentum we have
attained in the past year, and ensure R-BAR is an associa-
tion that both members and the general public can contin-
ue to count on. With the emphasis on our overarching
goals to become a leading source of information, creating
a culture of volunteerism, and leadership in the advocacy
of private property rights, 2019 is going to be a year of
continued evolution, growth, and reinvention of new and
better services that meet your needs, MEMBER needs.

We listened to member input and released a new website
that allows for a public facing perspective, offering proper-
ty searches by city, zip code, or school district. The new

site also includes open houses and property connections

directly back to the listing agent! We provide the network- Y
ing opportunities and business connections you need to be EJ0 OUR BUSINESS
successful, and leadership development in business and == READING-BERKS
community. As this vision grows and comes to fruition, we NSNS
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% Schlicher-Kratz Institute

Real Estate Education

Since 1975 A Pennsylvama based Training Company since 1975
lTM .l.:t .i TMS‘ TMf._. _l ..(.:t f ” fz i._‘
7% f7F St — . tece%o . Zf"i:' 'BAR"MT " < %0
:I: f Z o — f :t f nlg
~ Salesperson " Il: T a
~ Broker Both required courses must be completed
~ Appraiser % E]}E &} o]J«vP (JE §Z 7~ &| &£ uV
~ Mortgage Real Estate Fundamentals30 hours

~ Continuing ~Z o +33 WGShaars
Education Classes begin monthly and can be complejed « 0]©of -

4 weekends or 8 weeks!
institute of
real estate Event Course Start Date  Course Times

6 1 0 779 4275 Real Estate Practice January-10-2019 9:00:am — 2:40:pm
i - Real Estate Fundamentals  January-10-2019 6:00:pm — 9:45:pm
WWW leal‘nrealestate Com Real Estate Fundamentals = February-12-2019  9:00:am — 12:45:pm
| | 1

Real Estate Practice February-12-2019  6:00:pm — 9:45:pm

SCthhel"'Kl"atZ Il‘lstitute Real Estate Practice March-14-2019 9;OO;am - 2;40;pm

Real Estate Fundamentals March-14-2019 6:00:pm — 9:45:pm

All Lunch & Learn Classes are held at the

T H l N G S Y RBAR officeamtiom NOON to 1PM.
q Registration is required as we do provide a lunch to those who attend.
‘ There will be a $5.00 fee assessed for any no shows)
Please notify us of any dietary restrictions when registerfng.
[ ‘ Registration is EARYister onlinewat.RealEstatelnBerks.cofy/register

January 16, 2019

Inspections, Testing & Reports:

e, Inspections, Testing & Repojts:
Ke e p a I 00 kO ult mc What REALTORS® Need to Knoy
4 ! N ' Presenter:
fo r u p CO m I n g " 50 ;\JE'!'HEH& Heather Stump; Suburban Property Ingpections

CIaSS es “{ﬂ'ﬁﬂ& B "o February 20, 2019
Marketing in a Changing Market

In the new yeafr! | MARKETING,_

INACHANCING MARKET It Erica Ramus, Broker

Abrlghl. Way of Prospectlng

e O
are I N March 12, 2019
provig A Bright Way of Prospecting

Presenters:
Your Bright MLS Champions

-

—
\=’
)

ster

- R-BAR OFFICE

‘ Wednesday, March 12 @ NOON
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Crystal R’ President’s Circl )
“TUTil Jv]Y o JvA «3u viv EfiggRamus

IWEE] uYive vvp OoggmeSer\/loes JE o }VEE] uY}ve vvp 00Ce
7 <
Vs D
‘\_/

g Sharon Kehres Marshall Lytle . ' _ ' :
GO\:z‘rlr;osrt:rCIub Coldwell Banker ~ Commonwealth Capitol Club Investors Sterling ‘R’ Investor __MarkMohn Conrad Vanino - Vicki Venezia
$500.00- $999.99 Residential Real Estate $280.00 499.99 $1,000 annual minimum RE/MAX of Reading gea”d‘(“éyoié REMAX of Reading
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Jamie Perez

Philip Macaronis

Sandra Behm Berkshire Hathaway HomeService
Bellairs Real Estate

RE/MAX of Reading

Thomas Bellairs
Debora Bensinger

Bradley Bentz }o A oo Vvl E Z ]

Alexander Betances Berks Realty Group

: EEC u+ }o A oo Vvl E Z ] a
Peter Champagne }o Aoo VvIE Z+] vV¥ol E

Denise Commings  RE/MAX of Reading
Juan CorteCarreno  Berkshire Hathaway HomeS
: +E& C (E}+ CPagoda Realty & Property M

:peYv E}ee0 CRE/MAX of Reading

James Dagrosa Century 21 Gold

Glenda DeLillo }o A oo VvIEZ-+] vY
James Dulin RE/MAX of Reading

Elizabeth Egner
Eva Eisenbrown

RE/MAX of Reading

Century 21 Park Road
RE/MAX of Reading

John Evans Century 21 Park Road
s vie &]}E A VRE/MAX of Reading <
Weichert Realtors Neigh
Century 21 Park Road

Bonnie Eshelman

Johanna Fletcher
Ronald Flowers

'} © &E C RE/MAX of Reading
Jack Fry RE/MAX of Reading
KJ Fry RE/MAX of Reading

Samantha Fulmer
Kerry Georgeadis

Berkshire Hathaway HomeService
RE/MAX of Reading

Mitch Darcourt SusanDiguglieimo ~ Paul Herbein ~ Clarence (CJ) Levan piane Longacre Mike McDevitt Kate Steffy
Commonwealth  REMAX of Reading Commonwealth ~ United Rel Estate  Reafywise ~ REMAXofReading  Associated BerksRealty  Century 21 Park
Real Estate Real Estate Strive 212 Realty & Appraisals Group Road
$99 Club Investor$99.00- $149.99 annual minimum
Jim Adams Pagoda Realty & Property Management Collier Golden RE/MAX of Reading Sharon RohrbaciRE/MAX of Reading
Jerry Amadio Berkshire Hathaway HomeService Israel Gonzalez < oo & t]loo] ue Wo Yvpu Z o3Wiliam Sands Sands & Company
Eric Angstadt Realty Wise Marcus Gonzalez < 00 @ % 0 § fohn Savant Reading Ele ¢} ] Y}v }( Z >
Carlos Aponte RE/MAX of Reading Mary Louise == : Debora Scheidt < oo E tJoo] us Wo Yvuu Z
. . Graham BHHS Fox & Roaéixto
:} vv. PP}© RE/MAX of Reading John Schmoyer Fulton Mortgage Company

1 Greiss RE/MAX of Reading
E 'peY e Springer Realty Group, Exton
Gregory Guydish Casper Ward

@erpen Harmsen  RE/MAX of Reading

Mark Shanaman RE/MAX of Reading
&Y :} ~Z VIRE/MAX of Reading
hirk RE/MAX Pinnacle

Thomas Ho RE/MA Reading ? hoener RE/MAX of Reading
}1 dRepecca Joh RE/MAXX/::\Qeading ,\ ! FE C "] Z)oEh Monaghan Group Kutztown
Nan y Jones RE/MAX of Readind “‘ icia Smith  RE/MAX of Reading

| der RE/MAX of Reading
~§ UREMAX of Reading
e}l Yvi(Z
N REIMAX of Reading
Century 21 Gold
RE/MAX of Reading
‘ RE/MAX of Reading
ard Tobias RE/MAX of Reading
Angela Tolosky Weichert Realtors Neighborhood

Bradford Kissam RE/MAX of Readind
DianneKline RE/MAX of Reading
W SE] ] |

E v <}+YREMAX of Reading

anickReading E |+ >

v

anda Weaver Berkshire Hathaway HomeService
r RE/MAX of Reading

$8¢ L UB

}o A oo Vvl E Z ]
Jean Pecknoe BHHS Fox & Roaéixton
Joseph Peterson RE/MAX of Reading

Patricia RapposelliRE/MAX of Reading

David Renninger RE/MAX of Reading

d'Weisman Reading Realty Group

Werner RE/MAX of Reading

RE/MAX of Reading

Weichert Realtors Engle Hambright

ynthia Oswald

vy o E} &
Terry Wiley

James Williams RE/MAX of Reading
Pablo Zabala
David Zoschke RE/MAX of Reading

Arlene Lee Parisi

Pagoda Realty & Property Management
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Earlier this fall, | had the pleasure of welcoming our newest John will be responsible for leading the local legislative advo-

staff member to R-BAR. John Savant joined us as the new cacy efforts of the association as well as increasing contribu-

Director of Government and Community Affairs. You have tions and awareness of the REALTORS®' Political Action

probably saw an email or two from him by now, but let me for- Committee.

mally introduce you to him now. John is a graduate of Penn State with a bachelor's degree in

John will serve as the association's lobbyist and chief strategist political science and he lives in Alburtis. | can’t wait to see

for issues related to the county, school districts and local mu- what he achieves for our association and | look forward to
working with him to advocate our interests to all levels of gov-

nicipal governments.
ernment.

“I'm very excited to step into this role,” John said. “Advocating
on behalf of REALTORS®, and fostering a strong partnership
between REALTORS® and their locally-elected officials, will
not only help R-BAR's membership but will strengthen and
improve local communities across Berks County.”

MEET........
JOHN SAVANT

CANDIDATRE TRAINING G ,
ACADEMYY ’

Wednesaay Thinking of
January 23, 2019 unning

9A|V| - 4PM or helping
R-BAR OFFICE cantidane?

$15 TO ATTEND. LUNCH PROVIDED. SPACE IS LIMITED.
Registration is required by January %19 | Call: 6103758458

WHO SHOULD ATTEND? WHAT WILL | LEARN?

REALTORS® and affiliates, local business leaders, How to: raise money, plan and budget for your rade,
affiliate and sister organizations, business people inconcisely articulate your reasons for running, Ieverjge
real estate related fields, and others who have considsocial media, get the vote out on election day, plan suf-
ered running for local office or helping another candi- ficient time and opportunity to make contact with vot-
date run for office, and want to protect private prop- ers, what research is helpful and how to get it, what
erty rights, understand the importance of a vibrant rules govern campaign donations, and much, mugh,

business com- much more.
- NATIONAL

Sponsored by: == READING-BERKS ¢ m ASSOCIATION of
—= Association of REALTORS® Busbesi REALTORS®

S —— ot — ¢ — ¢ =« — . — Property LiéSter 20IB8— . - — . — s — — — —



HOME INSPECTIONS

Se Ces l HOME INSPECTIONS

www.BRSinspect.com Email: Info@BRSinspect.com

Phone: 610-683-7370 or 484-280-2460 (to call or text)
We Take A Closer Look!

Home Inspectlon Experts Since 1989

: . Complete Home Inspections

Wood Destroying Insect
Inspections

Radon Gas Testing

=~ Radon Mitigation System
Inspections

<= Water Testing
" Structural Inspections

Commercial Building
Inspections

Ron Zimmerman, co-owner, is a professional Civil/
Structural Engineer with over 35 years of engineering,
construction, and home inspection experience.

Jeff Zimmerman, co-owner, is a radon mitigation expert.

Our team takes pride in providing the best inspection
services possible at competitive prices.

The industry mark of
Certified - Licensed - Insured excellence!

............... — Property Lidéster 20— » = @ — « — ¢ — ¢ — — — —
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Petro Home Services is the number one heating oil provider
in the country with over 100 years of experience providing

heating and home services to customers. When the modern
history of oil began in the 1840s, a Canadian geologist dis-

= HOME

> a2
S s

P

1.800.645.4323

pPatro.com

covered that crude oil could be distilled into kerosene to light
lanterns. The invention of heating oil happened soon after,
when M.A. Fessler invented the oil burner to take advantage
of the crude oil discoveries in California. The company he
founded, Fess System Co., eventually became Petro.

Today, Petro provides much more than home heating oil
services. The company provides propane, air conditioning,
plumbing, generators, appliance repair, chimney and other
home services to East Coast customers from Maine to Vir-
ginia. This large network of resources, drivers and techni-
cians enables Petro to support customers’ home service
needs better than any other company. Customers can rely on
Petro’s team of experts to do everything it takes to care for
their homes.

N
PETRO|
)

HOME
SERVICES

Brenda L. Good petro.com
Account Executive

bgood@petroheat.com

T610.939.2031 4025 Pottsville Pike

C 610.587.9192
F 610.929.0397

PA LicNo. 020599

Reading, PA 19605

Cm— et —— ¢ — - —— = . — . — Property Liligster 20 B— . — . — .

By: Dave Scalese, Affiliate Member

Petro’s team of 3,300 employees includes expert technicians
and customer service specialists who are driven to deliver the
best in service and satisfaction. For years Petro has been nom-
inated and voted by the public as a Best of Bucks County, Best
of Long Island and Best of The Boro company for heating oil,
propane and many other the company’s home services.

Petro Home Services firmly believes that conducting business
in a socially responsible way is good business. That's why they
actively give back to the local communities their teams live in
and will continue looking for the best opportunities to do so in
the future.

In the local office of Petro, Brenda Good can help your buyers
and sellers with all their oil and propane needs. Please call or
text 610-587-9192 or send an email to bgood@ petroheat.com.

New buy or refi?

VISIONS

FEDERAL CREDIT UNION


mailto:bgood@petroheat.com.
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MEDICAL

Over half of those who are insured indi-
cated that they get their insurance
through their spouse’s employer plan or

Medicare. Unfortunately, not all REAL-
Pms / dKZA Z A ++ 8} 8Z}+ }%V}vs

Throughout the past year, there has been

talk of the federal government allowing

: (JE <} 1 YIv Z 083Z & %0 vel
CteoCdX S (v]IU <} ] Y}v £ pYA fortunately, it's just not that easy.

dZ E Y}v o e} ] VY}iv}i(Z >dKzr zZ+ v A}
The high cost of insurance for REALTORS® is an ongoing isséd.* 1**# (}J& G E+U v o0}}1 8 % E}A] JvP
JE JvP 8} 11i6 34 C C 3Z E Y}v o YiMq 93h pX hv(JESHV 8 oCU 83Z }u%o A]S(
REALTORS®, there are over 182,000 REALTORS® in the Ef&e law makes this nearly impossible. A group of restaurants
who live without health insurance. 71% of uninsured REAL-Might be able to band together to form an AHP (and in fact, the
TORS® who responded to the survey said that the costwasE Y}V 0 Z 8§ PE v§ ¢} ] Y}v E v30C vv}ipv
the main reason why they are not insured. cause those restaurants all have employees to be covered. How-
S o ever, a group of real estate brokerages, are not able to do the
As seHemployed individuals, the majority of AR’s mem- u Ue §Z JVIA] L O * 0 *% E+}ve 8o0] &

bers are flt()rced to pulrlchase |psurance n thi m?lwdhual ms_urr?rokerage are not employees, but independent contractors.
ance market (or small group insurance market for those wit v 38Z Jv ]A] g os }uo V[ % EY 1% 3 pe

8 %_° 0}C »eX dZ - u El S & up Zu} CFTeredo‘s‘}ocfe E)(r8priet\(/)rs oﬁhreir own business and not employees.
pensive, compared to the large group market.

. s vp EC ASzU iii6 Z vP §Z o v e % (}E
KvoGC 09 }( $Z hX~AX % }% po Y}v % pE %N;) .Vlv':u%°\5( ]_V(]:§ZV /E HYA KE E Joop
Iv ]VA]VH 00 u &l su :A‘Z] z( -G ‘f’“ Yv?ru?/?f’pc,l’:ﬂle U.S.\bea;vilrtr}u\a'r{tof Labor (DOL) proposed a rule
;]:s VS YW Y}ve o S} vepE CVE°, vs CE]Vellallgw\lln#sé%érxﬁfo@eao%divﬁlducaqsrand small employers to pur-
. SX ZHCEVO € - EE ILv Z]s A}E: “chsél:ev ealth igsurénucé’qthr\t()ﬁgh professional or trade associa-
YivU v sz u 1S (J& o EP Uk 0}C e S g YIE Ll 5y AR tESDME  Z
S0 v IHE OE&Z 052 & YV SRR @suvs 1(> JE [V u%e% ) E
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we did. The rule says AHPs would be treated as a large employ-
er plan under federal law, subject to less costly rules than plans
in the individual and small group insurance markets. The pro-
posed rules would do the following:

{D} ](C 82z V]IYIV 3 (M u%o0}C E_ 8} ]v opu| ~A}YEI]VP }Avr
ers.”

*Allow seltemployed individuals, including real estate profes-
sionals, to band together into AHPs (similar to a large employer
plan under federal law).

{ 00}A 8Z (}Eu Y}Iv }( ,We E}uv «Z & |]v u*SEC }E
based on a common geographic area.

Kv :pv Tie8U 11i6U 8Z K> Jeep .v 0o & Pup Y}ve }v §Z]e Jer

‘WU v }J(C]VP §Z % E}%}* Eupo X L & C E- }( A} VvP
(JE © E Z 08Z JVeUE v }%Y}ve (JE Jv Po v v3 }VSE S} E-

and small business owners, NAR welcomed the Department of
Labor’s ruling expanding access to AHPs.

hv(}ESuv $ oCU (}JE 38Z Jvl A+ ECU iT{88 ©O}EvV C PV Er

als, including Pennsylvania, have sued the Department of Labor
over this ruling, arguing that if se#imployed individuals move
to an AHP, the individual insurance markets will become even

smaller, and therefore even more costly.

cluding PAR, to support the Department of Labor in their on-

tZ]Jo 8Z .v o Epo]vP A ¢ % ++ Jv u ilEAPSEPCOIBLZ & v E

dKzZ~ U ]8§ ] UWEE v30C Y % ]v }pGEsU v JvepE v % E
K> 0}e » §Z ]

an, but |twouId on|
u]v]O-s ¢ A
hv(}CEsuv S oCU §Z
\FCE H8Z I& Wo ve ]v W vveCOA V]

are afraid to create AHPs while these legal disputes are ongo- |
JVPX Z P E 0 U E Z u JvS ]Jve -u%o%o}CES FEE i
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The Bright system offers many of the features and options you
are already familiar with and used previously in TREND, includ-
ing:

Xetailed listing and public record information for your market

XCombined listing and public records in reports and on the
map, which makes it easy for you to get a complete picture of
the property wherever you are in the MLS

XShowingTime integrated in search and Listing Management
(and the Homesnap Pro mobile app), as well as the ability to
easily create a ShowingCart

Xrive Time™ search and detailed map layers
Mortgage information available through RatePlug

So, what's new in Bright?

Bright includes a brand new Listing Management system along
with several other new, innovative features, many of which
were requested enhancements to the TREND system that we
made in Bright:

Listing Management includes an intuitive new design,

which works on any mobile device . Bright's Listing Manage-
ment walks you through a series of screens about the type of
property you are entering. After completing the information, you
have access to the listing details customized to your listing with
numbers to help you quickly access and complete required
fields.

Opt-in to receive new Client Portal notifications. In Bright,
you have the ability to opt into more detailed Client Portal Noti-
fications, including text and email alerts based on various ac-
tions your client can take in the portal. Want to know immedi-
ately when your client leaves a note? Choose the new ASAP
text alert option.

An upgraded version of the search and report system you
currently use in TREND. Bright uses an upgraded version of
the same search and report system that you used in TREND.
Because the basic options are largely the same, you'll be able
to quickly dive in and start working in Bright.

However, there are some new features that were requested
enhancements for the TREND system that we made in Bright,
including:

MNew report options, including a Flyer report to share at Open
Houses or other events

XSearch for foreclosures and new construction listings
through conveniently integrated search options

Mccess Remine from any listing in your search results
XA responsive Client Portal that works well on mobile devices

Xhe ability to provide listings documents with your client
through the Client Portal
The ability to share listings through Homesnap Pro

Additional integrations with tools you use in your real es-

tate business. Similar to the options you used in TREND, there
are real estate tools readily available throughout the Bright sys-
tem. If you use these products, Bright’s full integration of these
tools makes it easy for you to use them in Bright:

X ShowingTime
X RatePlug
X Remine

X RealtyTrac
X Zipforms
X Cloud CMA (premium product)

And we're just getting started!

The Bright system is always growing and changing based on the
needs and requests of our 85,000 subscribers. We'll share new
updates and options as they are added through email and on
the www.brightmls.com dashboard. Visit www.youtube.com/
brightmls to watch videos on different parts of the system.
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President Merlin Weaver

What a year it has been! I'm not completely sure President
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By: Lorrayne Klahr, REALT!

There are many devices, these days, for home security, recording,
Nanny cams, surveillance, etc. There are more and more cases
where a seller, with a home that is listed for sale, will want to rec-
ord showings when they occur.

Videos are okay, but audio recordings in most situations are ille-
gal unless it is disclosed that the recording is taking

place. Surprised? Better check on this so that you can inform
your sellers! We will not go into the laws regarding this situation -
that will be for another article in another issue of Property Lines.

But for now, there is a great story from many years ago about a
seller who was way ahead of his time. It was 1986, and the listing
was on Chestnut Street in Shillington. ‘Was a nice Shillington
single, and the property was listed by me and my husband, both in
real estate at the time. We knew the seller, and we were pretty
sure that the house was well-priced, well-maintained, etc. All
good to go.

When a showing would occur, the practice back then was to call
the showing agent to get feedback, as in, “does your buyer have
any interest?” With each of the first few showings, | would make
the call and get the feedback, and then | would call the seller to
tell him about it. But every time | called him, he would already
have the response of the buyer. He'd tell me, “Nah, they didn’'t
like it” or “I think they didn’t like the kitchen or something”. | would
ask, “Well, how do you know that?!” He’d reply, “Oh, | don't

ve&ntul

know — I just got the feeling that they don't like it.” | asked
if he was hiding in the house somewhere...and he said
absolutely no.

So after a number of these showings, with my seller myste-
riously already knowing the buyer’s response...it so hap-
pened that one of our associates in our office, Don Lebo
(...do you remember this, Donald?), whose desk was right
next to mine, made an appointment to show the Chestnut
St. home. | didn’t mention this mystery to Don, but | was
happy to find out, following his showing, that his buyers
definitely have interest, and were probably going to make
an offer.

Aha! Good news for my seller, so | called him. | gave him
the showing report, and he said, “Yeah, | know they liked
the house. ‘Figured that they want to buy it.” Well, | had
to know, so | asked him, pointblank: “Look, Bob. How do
you know about this if you are not hiding in the house?” He
told me that he starts his VCR to record when he leaves
the house for a showing and this very conveniently records
what they buyers are saying while they're in the living room
or close by. OMG. Clever, but creepy, | thought.

My seller thought it was brilliant. And now, it would be
illegal, without disclosure.

Then | wondered - how many times agents have shown
homes, and buyers who are seeing homes, might comment
with things like, “Who would ever paint a room this color?
Ugh.” or “this carpet is so dirty!” or “why don't these peo-
ple clean up this mess and pick up the toys, do the dishes,
etc. Don't they care that their house is for sale?”. | mean,
don’t we all say things occasionally or hear our buyers say
things that are reactions to what's inside a home?

After the experience with that listing, | have always tried to
be cautious about what | say inside a house. That little
adventure was more than 30 years ago! but I still remem-
ber it to this day, and always thinking that a seller could be
eavesdropping on what should be a private conversa-
tion. Yikes.

We'll have a news article about this in the near fu-

ture. There have been some litigations involving this issue,
and we certainly have to know how to advise our

sellers! Be careful what you say, and be mindful of what
your sellers are up to. Almost like the EIf on the Shelf...
watching and listening. You better watch out.

Lorrayne
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’ \'\/ Do you have
9‘,\1 LEADERSHIP SKILLS?

Can you inspire others?

m It's time to share your light & join other
respected professionals making positive
changes!

Reading -Berks Association of REALTORS®
is looking for committee members!

For more information about participating on one of our
R-BAR Committees email: Info@RealEstatelnBerks.com

Voluinpleeis
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Alpini, Dianna }Jo Aoo vlI@E 2Z+] vYo E} EP Klahr, Lorrayne RE/MAX of Reading
Amadio, Jerry Berkshire Hathaway HomeServices Homesale Realty Kline, Maria Fulton Mortgage Company
Ballantyne, Samanth@entury 21 Park Road Klopp, Alayne RE/MAX of Reading
Balthaser, Gladys Farmers/Trego Insurance Agency Kozo, Kevin duyEv EEC }veSEU Y}V "E}u%o
Binkley, Craig A. G. Binkley, Jr., Real Estate Levan, Clarence  United Real Estate Strive 212
Borelli, Antonio Century 21 Gold Longacre, Diane  Realty Wise
Boyadjian, MargaretRE/MAX of Reading Ludwig, Joseph John Monaghan Group of Kutztown
Brown, Judy GKS Brown Realty Services Lytle, Marshall Commonwealth Real Estate, LLC

pu+ U : EEC }o Aoo vIE Z <] vYo E} EP D © U A] RE/MAX of Reading
Chaknos, Mark Century 21 Park Road D ¢ GEU ZE]cemmonwealth Real Estate, LLC
Champagne, Peter }o A oo Vvl GE Z «] vY o E}I & P D A]JoU D] ZAsswciated Realty & Appraisals
Chiumento, Carmen }o A oo Vvl €E Z «] vY o E}I & P Miller, Jason }Jo Aoo vlI@E 2Z+] vYo E} EP
Commings, Denise RE/MAX of Reading Miller, Kurt TREND, a Bright MLS

E}e CU: +&E Ragoda Realty & Property Mgmt Miller, Tyler < 00 & t]oo] us Wo Yvpu Z o03C
Damiani, Alyssa }Jo Aoo vl @& Z+] vYo E} EP Mohn, Mark RE/MAX of Reading
Danak, Thomas Weichert Realtors Neighborhood One O'Leary, Jimmy Farmers/Trego Insurance Agency
Darcourt, Mitchell Pagoda Realty & Property Mgmt Padovani, Samuel RE/MAX of Reading
DeLillo, Glenda }Jo A oo vl & 2Z -] vY o E}I Parisi, Arlene Lee }o A oo Vvl €E Z ] vY o E} E P
Deysher, Kirsten  Liberty Environmental Inc. % Perez, Jaime Berks Realty Group
Dinatally, Jennifer United Real Estate Strive 212 W Peterson, Joseph RE/MAX of Reading
Eisenbrown, Eva  Century 21 Park Road m Prinzo, Andrew NAI Keystone Commercial & Industrial, LLC
Ernst, Paul Century 21 Gold Prutzman, Craig ~ American Financial Network
Evans, Jack Century 21 Park Road Ramus, Erica Ramus Realty Group
Evans, Lora Orrstown Bank Roland, Andrew Commonwealth Real Estate, LLC

Fletcher, Johanna Weichert Realtors Neighborhood ANl Z ®U : +EJehn Monaghan Group of Kutztown

. »
& EE «U d Ce}l@ €& tJoo] us Wo Yv!:u ( 0&}" Scalese,Dave Gateway Mortgage Group

Gillespie, Jim American Financial Network NS +CU < §  Century 21 Park Road

Golden, Collier RE/MAX of Reading Stephan, Valeria  TREND, a Bright MLS

Goodin, Teresa Century 21 Gold Strain, Linda RE/MAX of Reading

'ueYeU W & ESpringer Realty GrouExton Sylvester, John John B. Sylvester Real Estate
Guydish, Gregory Casper Ward, Ltd., Real Estate Tolosky, Angela Weichert Realtors Neighborhood One
Haver, Steve NAI Keystone Commercial & Industrial, LLC TorresFigueroa, Isamac United Real Estate Strive 212
Hickernell, Dawn  Berkshire Hathaway HomeServices Homesale Realty Trego, Steve Farmers/Trego Insurance Agency
Hoch, Thomas RE/MAX of Reading Tritz, Jamie American Financial Network

Hogue, Tina Weichert Realtors Neighborhood One Vanino,Conrad Century 21 Park Road

Hummel, Todd Fairway Independent Mortgage Venezia, Victoria RE/MAX of Reading

James, Deborah  Penn Realty Professionals, LLC Weaver, Merlin Berkshire Hathaway HomeServices Homesale Realty
Kearney, Robert  Century 21 Park Road Yeager, David Pagoda Realty & Property Mgmt
Kehres, Sharon }Jo Aoo vlI@E 2Z+] vYo E} EP
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GETTING CREATIVE

The most dangerous clause in the Standard Agreement for
the Sale of Real Estate (ASR) is found in our current Para-
graph 32(B), Additional Terms . Here's where agents can let
loose with the most creative use of the pen imaginable! A
problem is, that when these works of art fail for any reason,
they are likely to penalize the author (agent) and his or her
client. Most of you are familiar with the /egal maxim
“ambiguities are construed against the drafter.”

We, the Hotline attorneys, hear from many of you who under-
stand the potential risk of drafting special clauses and who
want us to provide the language. Involvement in a specific
transaction is beyond the scope of what the Hotline provides,
but | understand why you ask. You really want to help your
client even if it involves undertaking a job with which you are
not completely comfortable. You think your client may think
less of you if you say that this is something you don't tradi-
tionally provide or that feel uncomfortable drafting the lan-
guage.

Entering into an agreement of sale involves risk. The risk
belongs to the buyer and seller. Drafting unique provisions
that may be required in a particular transaction has tremen-
dous impact on the buyer and seller. Out of concern for your
client, it is best to refer them to a lawyer experienced in the
type of transaction in which your client is involved.

Some modifications may be easily made without resorting to
lawyers. Unless the modification is one commonly made,
discuss the issue with your broker or office manager and
have them review any language you propose. Better to have
someone else draft it and have it be their problem.

To be sure, the Pennsylvania Supreme Court has ruled that
real estate licensees may draft agreements that arise from
the efforts of a licensee in a specific transaction without en-
gaging in the unauthorized practice of law. That decision,
however, dates back to 1934 and times have changed. To-
day, it is fairly easy to rely on the standard agreement and
the many standard addenda available. It's rare that a trans-
action calls for unique or specialized language and if that is
the case then it's likely to be a complicated provision. Rather

than tackle a drafting challenge, refer the buyer or seller to their
lawyer. Not only will you duck any potential bullet, you won't
have the angst of doing something you are uncomfortable with.
Not only that, your pay remains the same and your client is get-
ting the level of service he or she needs.

When a Hotline caller asks me to help draft special clauses I, of
course, delve into the situation and the need for unique lan-
guage. The explanations vary. One recent caller was trying to
accommodate a 1031 exchange. | asked how many 1031 ex-
changes the agent had handled and the answer was “this is my
first!” | advised that after 40 years of practicing law | did not feel
comfortable handling 1031 exchanges as I've referred these
transactions to my tax attorney partners in the practice who
know what they are talking about. Tell the client that the task
falls outside of the scope of what a licensee skilled in the mar-
keting and sale of real property generally undertakes. Refer
your client to an attorney. It is my belief, that undertaking such a
task may very well fall under the unauthorized practice of law, in
addition to subjecting you to license revocation or disciplinary
measures.

Another caller was trying to draft a swimming pool inspection
clause. This one was easy because it is already in the agree-
ment in Paragraph 12, Home/Property Inspections . If you
have any concern write that the swimming pool is one of the
items to be inspected pursuant to the elected inspection provi-
sion.

Lawyers are criticized for taking a simple concept and turning it
into a page-long provision. The reason, however, is that lawyers
understand the importance that no ambiguities exist and that
every “what if’ is addressed so that there are no questions. And
we don't always get it right.

In this business the pen is indeed far mightier than the sword.
Wield it carefully.
Copyright © James L. Goldsmith, Esquire, 2018
All Rights Reserved
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Gaining the

Since the beginning of the National Association of
REALTORS® in 1908 and the adoption of the Code
of Ethics in 1913, as an industry we continue to work
hard in proving we are professionals and offer valuable
resources for our consumers. Before the conception of
the internet, we held the “keys to the kingdom”. The gen-
eral public knew we were the ones with the answers and
the listings! Things have dramatically changed, those
that used to call us for the answers now rely on the inter-
net to find out what they need to know. Just like self-
diagnosing on WebMD, many of those looking to buy
and sell will simply believe what has been posted online.
They may not see us as professionals at all. Some may
see us simply as order takers.

How do we change the perception of our industry? | can
offer a few great ideas and personal development tools

to work on for now and the future. Keep in the forefront

you deserve!

By: Angela Tolosky, Broker

of your mind that you are always being interviewed. Wheth-
er it’s a listing appointment with a seller or an upcoming
showing with buyer, be prepared. Don't take for granted
that the customer will work with you. Take your credentials
with you at your first meeting. There’s also something to be
said for sending thank you cards, text messages or thank
you emails. Google yourself, do you show up? Double
check what information is available about you online. Is it
correct? Having a real estate resume online for all to read is
another good idea.

The best advice | can give is to never stop learning. Start
working on a REALTOR® Designation or Broker Course.
You'll find them invaluable. Point out to your customers that
you have a designation during the interviewing process.
Explain what the designation represents.

Utilizing these tips will surely help you to stand out, gain
more business, and the respect you deserve!
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By: John Savant; Director, Government & Community Affairs
Reading -Berks Association of REALTORS®
Unveils Municipal Database

Reading-Berks Association of Realtors® members now have
24-hour access to unique municipal facts through the new
online Municipal Ordinance Database.

“The database provides Realtors® with real estate-related in-
formation like tax records, residential/rental resale, property
maintenance, zoning and sign requirements,” said Merlin
Weaver, president of the Reading-Berks Association of Real-
tors®. “It puts everything at our fingertips and makes it so easy
to do some background research on properties we're dealing
with.”

The Reading-Berks Association is one of several associations
in the state to have the database available to its members.
Members of the Suburban Realtors® Alliance have been using
a similar database for several years, and can’t imagine doing
business without it.

“l use the Municipal Ordinance Database for every listing and
sale,” said past PAR President Kathy McQuilkin, a member of
the Suburban West Realtors® Association. “It's really an invalua-
ble tool for Realtors®.”

McQuilkin has used the ordinance database available through
her local association for many years. It provides information on
restrictions on signs, such as whether the local municipality re-
quires sign permits or fees, and if there are specific hours for
open house signs.

She said the database helps her prepare both her buyers and
sellers. “The database lets me know if there are inspections that
my buyers need to be aware of,” she explained. “Or if I'm repre-
senting the sellers, | can let them know that the sidewalks may
be an issue at closing. The database is all-encompassing.”
McQuilkin said in working with investors and rental properties,
the database can provide helpful information regarding rental
ordinances and issues they need to be aware of when they're
writing leases.

“The Municipal Ordinance Database is really something you rely
on to give you additional insight for the transaction,” she said. “It
doesn't take away the need for due diligence on the part of the
landlord, buyer and seller, and you should still ask to see things
in writing from the municipality, but it does help in preparing for
the transaction.”

To access the Reading-Berks Association’s Municipal Ordinance
Database, simply visit www.RealEstatelnBerks.com and sign in
as a member.
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Jinada Rochelle speaking about Fair
Housing, and a tasty membership
breakfast at Stokesay Castle!

We were able to

TRIPLE the amount
}( }v Y}ve PJA v 8} 3Z &}} '
as compared to last year and donated
about 2,935 Ibs of food in 2018!

REALTORS® in Berks shopped for 75
Zlo E v v }v§ P]Le (}& §Z
Angel Tree this Christmas season!

RBAR REALTOR®
RING DAY

REALTOR® volunteers
worked diligently
Thanksgiving morning
to provide over 170
meals to local seniors!
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2019 DUES

INRORIANINNOMICE:
ARNINUAL DUES
INJCRIEEASE [FOIR 20H S oreaions  evens

In May, the National Association of REALTORS® approved a
$30 increase in member dues. Of the $30 increase, $17 will go
toward increasing the trade organization’s political advocacy
spending and the remaining $13 will cover a transaction man- ,

agement platform for members from Realtor-owned zipLogix,

building maintenance and renovation, and programs devoted to

professionalism, financial wellness, and strategic business inno-
vation.

Invoices for the 2019 Membership Dues have been e-mailed to
all members (REALTOR® and Affiliate) in early October. Please
note that there are two voluntary contributions that are NOT re-
quired to be paid, but if you'd like to contribute at the time that
you pay your dues hill, the following is listed on the invoice:

RPAC Contribution for 2019:  Suggested contribution is $30.00
and this amount goes towards your 2019 RPAC Donation
amount regardless of whether the donation is given in 2018 or
2019.

R-BAR CARE Fund: This fund is set-up to help members who
have run into financial hardship and need assistance. Suggested
contribution is $10.00. Contributions are tax deductible.
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By: Dave Scalese, Affiliate Member

NHS is part of the NeighborWorks network, an affili-
ation of more than 240 nonprofit organizations locat-
ed in every state, the District of Columbia, and Puer-
to Rico. The NeighborWorks network was founded
and is supported by NeighborWorks America, which
creates opportunities for people to live in affordable
homes, improve their lives and strengthen their com-
munities.

NHS believes that homeownership builds strong families; strong
families build stable neighborhoods; and stable neighborhoods
build dynamic, healthy communities. Therefore, the agency's mis-
sion is to facilitate and provide affordable housing programs and
initiatives that will expand home ownership opportunities for all peo-
ple of Berks County, especially low- to moderate-income families,

) ) ] and contribute to the revitalization of our neighborhoods and the
Neighborhood Housing Services of Greater Berks, Inc greater community.

(NHS) is a neighborhood based nonprofit housing agency in ) ) -
the city of Reading. They are governed by an elected Board ~ The agency provides guidance and creates opportunities for people

of Directors, which is comprised of neighborhood residents, ~ Who want to purchase and maintain their homes, improve their lives

rently 16 staff members in the local office. counseling, and lending services. They also work throughout the

] ) ] ) year to empower residents to become community leaders.
Established in 1977, the agency is a Community Develop-

ment Financial Institution under the U.S. Treasury, and a If you are seeking additional information or the services that NHS
certified Community Housing Development Organization provides, you can contact the local office by calling 610-372-8433
under the Federal HOME Program. or visiting their website at www.NHSGreaterBerks.org.
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YPN? What is it? How old is young? What is in it for me? Attend REALTOR® conferences and pursue leadership roles
The Young Professionals Network (YPN) began in 2006 and was  within our local, state, and national associations. Network and

started by Realtor® Magazine as a way to help the younger gen-  learn from one another by attending happy hour mixers, partic-
eration of REALTORS® build a stronger link with the real estate  ipating in online communication, and seeking out mentoring
industry. In 2009, YPN began to expand its network by encour- opportunities.
aging local and state associations to start their own young pro- Become exceptional members of our community by setting a
fessional’s network. In 2017, the Reading-Berks Association of high level of REALTOR® professionalism and volunteering for
REALTORS® joined the YPN movement and established a YPN  causes like Big Brother’s Big Sister’s Bowl-a-Thon, gloves and
chapter for Berks County REALTORS®. hats drive, books for nursing homes drive. To accomplish this,
RBAR’s YPN has been created to encourage the involvement we need you!
and networking of Realtors®, to generate fresh ideas across Age you ask? According to NAR’s 2017 member profile 27%
multiple levels of the industry, and stay ahead of the curve to of all REALTORS® are under age 45. Members of the YPN
ensure a strong future. This past August, | had the opportunity represent the next generation of leaders in our association and
to attend NAR’s YPN annual retreat on running a successful our community. We still need mentors willing to come beside
network, leadership development, and business building. The us and offer networking and professional development oppor-
group engaged in a full-day workshop on how to run stronger tunities to emerging leaders in the real estate industry. These
networks and build better real estate businesses. The 2-day relationships will build trust and a healthier work environment.
event was filled with real life topics such as direct mailing, door NAR also seeks out YPN members to serve on a wide range
knocking, and geographic farming, the difference between hav- of committees. If you're interested in advancing the real estate
ing a client database and truly leveraging it by contacting people profession, protecting and promoting private property owner-
and growing it daily. Associations from 31 states provided ac- ship, and strengthening communities, YPN is a great place to
cess to a vast referral network across states. We also got to hear  start.
from Bob Goldberg, NAR’s CEO and Elizabeth J. Mendenhall, Learn how you can get involved with YPN by emailing
NAR’s 2018 President. Overall gl’eat information to implement marklchaknos@centuryzlparkroadlcom or follow us on our
for 2019. Facebook page @RBARYPN
As we prepare for 2019 our goals for the

upcoming year are: 2018 year in review: A big thank you to all who joined and sup-

ported us.
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REALTOR[R MOVES

WELCOME NEW MEMBERS!

The ReadBegks Association of REALTORS welcomes the following new members who
recently completed New Member Orientation. Congratulations and bestBRRclaaslyd member of the F

ORIENTATION & INDUCTION CLASS of SEPTEME

Javier Orteanitez withMaison Real Edtateph Lisa, Mini Johanna Castaneda, Jose Juan Vazqu¢zllek Waliaan€ &4 alimuy
RealtyDouglas E. Lawrence, & KristenRagbttaiRedtty & Property Mandgame€atlos Almeas wilinited Real Estate Strive
Marc Gabaldon, Nehemiah Lindo, & TonyaGéicheie Milbédyih Lee Hartm&oldvtell Banker Residential Brolexadatthe
withNeichert, Realtors Welcom&aionne Calabrid/evikbl Realty GroupAda@d Jacobirbavitts & Company Realaast&leris
Rodriguez @@mmonwealth Real Estate, LLC

ORIENTATION & INDUCTION CLASS of NOVEMB

Susan KochAstiist 2 Sell Smart Choice RResjtiicole Moyer, Kira Ruch, Karyl Beth Richards Geltairly Ryl Wit ole-|
man, Lorie Gable, & James (Jingdichard éhker Residential Bidkagrgs, Vegdedtination Re&lgvid GibsoRleriting Farm
agency, Indordan Kreitz, Nancy Castiglioni, Jeffrey Post, &elled@\Risaser tdatinum ReattCastillo, & Alan MRagodeath
Realty & Property Manapante@hristopher Savage, Beatriz Carannante & &/dfael &/ &adivith

Get Involved,Get Reward

JV[E (JEP & 8} P & [VAJOA v .00 CIUE (E u » %} 0]P] 0 (}a
and local dues payment drawing at the end of the yeﬁ!i ” your frames! I
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REALTOR® TRANSFERS FROM ANOTHER

Keller Williams Platinum RBakyree Shaughnessy

REALTOR® DROPS

Berkshire Hathaway HomeService HomesalariRlealiyFramboise,
Joseph Palmer, Mark Alan VanKuren

Century 21 Gdldnelle E. ©aleid Raring (Retired), Sharon Sapp (Retired)
Coldwell Banker Residential Brokerage: PetehHeiNigves, Flor
Ventura

Home Town Resdilje Tully

Re/Max of Read®aherta Grauer

United Real Estate StriveyPd2a Wagner, Valerie Marmo

Zuber RealBaula M. Gilbert (Retired)

Get your

REALTOR® TRANSFERS” /"

Berkshire Hathaway HomeServices Homesale Realty:
Bold Realty, L1dSeph Matthew Stoltz

Coldwell Banker Residential Britatagéerling Mease See Your Ad HERE!

John Monaghan Group of KtatoyBower Email: KathyS@RealEstatelnBerks.com
Keller Williams Platinum Reakyniah Lindo, Jennifer Miller

Pagoda Realty & Property Managsensinnez

United Real Estate Striv@r@b2rly Bonenfant, Susan Robitzer

REALTOR® REACTIVATIONS

Assist 2 Sell Smart Choice Raalip E. Koch

Berkshire Hathaway HomeService HomeJaldd=eelltand Victoria

Lyn Lazowicki (Previously Hilbert)

Commonwealth Real Estaeahll@. Myer and Doris N. Rodriguez
Coldwell Banker Residential Brékeottge Coleman and Lorie A. Gable
Destination Readltjlagros (Milly) Vega

NEW SECONDARY REALTORS®

Keller Williams Platinum Rewjgla Lee (formerly Grigalonis) Murphy

NEW AFFILIATES

The Wert Investment ConsultinGl&udigp& Robert Wert
Warfel Constructibom Wocklish
Daniel Mensch Insurance GragmieLMensch
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2201 Ridgewood Road, Suite 350
Wyomissing, PA 19610
610-375-8458
www.RealEstatelnBerks.com

_ REGISTER BY
Postmaster - Please deliver between December 31 - January 4 JANUARY 4TH

$20 MEMBERS



http://www.RealEstateInBerks.com

