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/President’s

Wow! Did anyone else hear a loud “whoosh” as 2019 flew by? What an amazing year! The ;
Reading-Berks Association of REALTORS®, ie: YOU, got so many incredible things done, and -

| am going to try to recap some of the ones that stick in my mind, in no particular order. 2019 '
spelled the end of an era, when the decision was made to finally stop print advertising with the
Berks Real Estate Weekly (BREW). Our publication served the Association well for

many years, but as is evidenced in the larger world around us, it was time for R-BAR to move
to a more modern version through our website and online marketing capabilities. We are con-
tinuing to build valuable content on our site, and provide services to our eFlyer advertisers and
more, but we are also looking into ways to expand our presence in the Community beyond
REALTORS® and our Affiliates. Steps are being taken to make sure that our consumers, and
the general public at large, understand that REALTORS® are so much more of a resource

. . . . . . . Mark Mohn,
than simply during the transaction. Stay tuned for more information as things progress, and 2019 R-BAR President

check in frequently to www.realestateinberks.com.

Since 2018, there’s been massive staffing improve-

ments to R-BAR, it seemed a great time for the Board to

tackle some long overlooked duties: revising the bylaws and policies that help govern us. We also adopted a new Strategic Plan,
Mission Statement and Vision that will help guide us for the next 3 years, from the Committee level all the way up to the Board of
Directors. These changes were officially approved at the Annual Business meeting in December, and will make sure we continue to
remain future focused. We also had many new events that came about in 2019. The Murder Mystery was a huge hit in the Spring,
and the REALTORS® 5K Run For Shelter in the Fall benefiting Habitat for Humanity and Neighborhood Housing Services was a
major success. We look to build upon those events as the years progress. Tweaks were also made to events we've done in the
past, to freshen them up a bit and attract more participation. The R-BAR picnic was a family friendly event this year, and holding the
Installation at the Reading Public Museum was met with great approval. | know from my vantage point at the front of the room at
these events that we saw a more diverse selection of our membership at large due to the variety of programming offered. We also
had incredible educational opportunities at the Association, from Lunch and Learns to a variety of classes with our new school, Pol-
ley Associates. R-BAR continues to be at the forefront of making certain that our REAL-

TOR® members are the best and brightest, and are true advocates for their consumers and

private property rights.

R-BAR also had huge successes in local politics in 2019, with 11 of 12 of the candidates we had
endorsed in the general election winning office! That is an incredible result, and demonstrates
the power and value that REALTORS® have in Berks County, and why it is so important for
members to get engaged, be active and invest in RPAC! Of those 11, 4 REALTORS® were
elected into office, including our first REALTOR®/County Commissioner, Michael Rivera. We
have the ability in the coming years to make sure that all decision makers on the local levels
understand the importance of consulting with REALTORS® on matters that pertain to housing,
taxation, business, zoning and so much more.

Additionally, REALTORS® truly are champions in their community. You gave blood, food, toys,
money, energy and time to so many great causes this year (and for decades in the past), for
which you should all be commended! Without your efforts, many Berks Countians would not be
able to eat, not have a home, not be able to heal. Your impact is simply incredible. In closing, |
want to extend my appreciation to all of you. To the R-BAR staff that makes this Association not

only function, but excel beyond so many others locally and across the State and our Nation: Thank Y au all of the Committee
Chairs, members and volunteers, be they Realtors or dedicated Affiliates: Thank
YouTo everyone who gives of themselves to other causes outside of their pro-
fession: Thank Y@ the 6 members who achieved REALTOR® Emeritus
status this year, and the many classes of brand new agents that were officially
installed as members this year: Thank Y@ud specifically, to Merlin Weaver,
who served before me, Angela Tolosky who cleans up after me, and to Wesley
Stefanick who is the Ringmaster of the Circus: Thank Y®hank Ydhank You

Happy Holidays, and here’s to an Amazing

2020111 ~ Mark Mohn
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As all REALTOR® members
know by now, there was an
amendment to the R-BAR Bylaws
proposed at the Annual Meeting
in December. All qualified mem-
bers eligible to vote were notified
via their home address on file at
the R-BAR office. If you did not
receive a letter in the mail, please
notify us immediately at (610)
375-8458. This amendment was
a total overhaul of R-BAR’s By-
laws so that they could be im-
proved, modernized, and stream-
lined for the future.

President Mark Mohn appointed
a Task Force to review every line of the Bylaws and offer ad-
vice and guidance. Many of the provisions that NAR requires
were not updated in recent years, so a total overhaul in that
regard was done as well. What was changed? Here is a list of
the major changes that were adopted:

X Jurisdiction now allows for future growth

X Membership language updated to match the required revi-
sions as provided by NAR

X Created a Community Partners membership
X Created a Builder/Remodeler membership
X Length of time to complete orientation extended

X Continuing Member Code of Ethics Training language up-
dated per NAR

X New Designated REALTOR® Orientation created
X Discipline of Realtor Member language updated per NAR
X Enforcement of the Code language updated per NAR

X Professional Standards and Arbitration section completely
updated per NAR

X Dues payment refunds clarified

X Language added to Officers and Directors to clarify limits of
brokerages on board

X Language added to allow for military members’ dues to be
waived

X Added language to require a harassment policy to be
adopted

X Designated Realtors shall notify association within 3 days
of any change in status of licensees in a referral firm.

X Language added to provide seats on Board of Directors for
CIC and YPN

X Executive Committee duties were elaborated
X Changed title of Executive Officer to Association Executive

A special thank you goes out to Chair of the Bylaws Review
Task Force Angela Tolosky and members Wink Dietrick, Mar-
shall Lytle, Mark Mohn, and Craig Binkley for making the review
process go simply and smoothly.

You may find the newly adopted Bylaws on the R-BAR website
or by emailing me at wesleys@realestateinberks.com.

We are very excited to announce the new Builders/Remodelers
Council of the Reading-Berks Asso-
ciation of REALTORS®.

As per the Bylaws, Builder/
Remodeler members must be
any primary representative of a busi-
ness or legal entity who is in the
business of, or employed by, a firm
whose business is: building, remod-
eling, or trade contracting of: homes,
apartments, schools, commercial,
industrial, other structures, or in land
development, shall be eligible to be a Builder/Remodeler Mem-
ber.

In order to qualify under this category, the business must regis-

ter and obtain a Certificate of Registration as a contractor, is-

sued by the Bureau of Consumer Protection (BCP), which con-
tains a registration number assigned by the Bureau of Consum-
er Protection (BCP). Said registration number needs to be pro-
vided to the Board of Directors. If, at any time, the business
fails to register or loses its Certificate of Registration, it will no
longer qualify for membership.

This new membership will allow those involved in this member-
ship category to become more involved in R-BAR, particularly
in the areas of government affairs and education. We believe
the more active we can get builders and tradespeople involved
in the affairs of our association, the more it will be mutually ben-
eficial to the greater Reading community.

If you know someone in greater Berks county that might be
interested in joining R-BAR as a qualified Builder/Remodeler
member, please have them reach out to Stacey Shannon, Man-
ager, Member Services for more information on how to join.
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Jointhe R -BAR C2EX

Professional fithess
PARTICIPANTS!

SOON TO BE DISPLAYED

Take advantage of your FREE REALTOR® benefit!

Gain professional knowledge working through this exclusive award winning program that enables you
to engage in self improvement without disruption to your business! Engage in the module at your
leisure and earn the endorsement which will soon be displayed on your REALTOR.com profile, letting
your clients know you're dedicated to your industry offering them the highest level of service!

to login now!

*Membership Renewal**

2020 Annual Dues includes your membership to:
x National Association of REALTORS®
x Pennsylvania Association of REALTORS®
x Reading-Berks Association of REALTORS®

All invoices due in full by January 31, 2020.

If not received by due date, a 10% late fee will be added.

By Kathy Stoica; Director, Operations & Events

— « — - — Property Lilgster 20— - —— & —— ¢ — o — — . — . —


http://www.C2EX.REALTOR

--------------- — Property Likgister 26T0— . — « — « — ¢ — f — — — —



C :}Zv 8Z v~ A v3U JE 3}E }( '}A Evu v8 v }uupv]sC + |E-

First annual R-BAR 5K Run for Shelter raises money

for homeownership Over 130 people showed up on a chilly Oc-
tober morning for the first annual R-BAR 5k Run for Shelter. The
fundraiser was established this year to support two local non-
profit organizations: Habitat for Humanity of Berks County and
Neighborhood Housing Services of Greater Berks. With the over-
arching goal of promoting homeownership, it was the perfect
partnership for local REALTORS® to show up and make a differ-
ence. “Thank you to everyone who has registered and shown up
in support of Habitat for Humanity and Neighborhood Housing
Services,” said Mark Mohn, R-BAR President on the morning of
the event. “Both these organizations have a long history of help-
ing Berks County residents obtain and learn what is required of
home ownership which is very important to all the REALTORS®

S m—t — ¢ — ¢ =« =« — . — Property Likégter 20— . —: — - — — -

here today, much like R-BAR's mission of promoting home

ownership right here in Samantha Ballantyne
Berks County.”Over $5,000 was at Ring Day

raised, which will support the growth
of local homeownership, building
strong families, and stable neighbor-
hoods through the hard work of these
two phenomenal organizations.

R-BAR REALTOR® Ring Day sounds
off for the Salvation Army Reading-
Berks REALTORS® teamed up with
the Salvation Army on December

6th to ring the bell for the Red Kettle



campaign. Nine R-BAR volunteers stood outside storefronts from iors. Since 1985, after learning that Berks Encore’s Meals

dawn to dusk in the cold December air raising funds to support the on Wheels program offered meals every day of the year

Salvation Army’s mission to provide assistance, food, and support to  with the exception of Thanksgiving and Christmas, the

low-income families and others in need. The Salvation Army relies on  Reading-Berks Association of Realtors (simply known as

the money raised to serve more than 25 million people in need every  the “Board of Realtors” at the time) stepped in to cook and

year. deliver meals. They organized a group of volunteers to pre-
pare, package, and deliver meals to those in need on

REALTOR® offices compete to collect 2,812 Ibs of food for Helping ~ Thanksgiving Day. During the first year, approximately 35

Harvest The Read- meals were served. In 2019, REALTORS® distributed 200
ing-Berks Associa- meals in Berks County. On Thanksgiving morning, approxi-
tion of REALTORS® mately 50 members of the Reading-Berks Association of
Outreach Committee REALTORS® gathered at West Lawn United Methodist
holds a food drive Church to volunteer their time to complete the preparation
through the month of and delivering. For many of them, this is their favorite out-
October. Participat- reach project that the Association coordinates and members
ing offices competed return year after year to participate. This event would not be

against each other to

collect the largest

amount of food. This

year, the winning

office was Iron Val-

ley Real Estate of

Berks County, with a massive 51.5 Ibs of food per agent. All in all, R-
BAR members collected 2,812 Ibs of food, which will all go to Help-
ing Harvest (formerly the Greater Berks Food Bank), a local non-profit
which distributes food to more than 300 programs which feed the
hungry in Berks County.

Annual R-BAR toy drive brings happiness this holiday season Each Gregg Guydish with family for Meals on Wheels

year, R-BAR members volunteer to shop for a gift for a child who is a

resident of the Children’s Home of Reading (CHOR). The Children's ~ POSSible without the generous donation of food from the
Home of Reading is a “Sanctuary” certified agency which cares for following companies: Boyer's Food Markets, Inc., Clover
the needs of children and families in crisis and preparing them for Farms Dairy, Sweet Streets Desserts, and Redner's Ware-
success in life, providing much-needed services to those in need. house Markets and the West Lawn United Methodist Church
This year, members purchased 100 gifts for these children in need, for the use of their facility. Meals on Wheels serves individ-

which are collected and delivered to the Children’s Home of Reading ~ U&!S 2ge 60 and over who are unable to prepare their own
(CHOR) in time for meals due to physical limitations and have no family or

the holidays. “/ could friends available to assist them.

not imagine any child
not getting a gift for R-BAR Cares helps association and community members in

Christmas. | wish | need This holiday season, consider contributing to R-BAR
could buy dozens and Cares, a Benevolent Fund, created to provide emergency
dozens of gifts for financial assistance to members, past members, and others

each of them, so I do  in the Berks County community who encounter financially
this in hopes of bring- ~ catastrophic hardships beyond their control. All donations to
ing just a little bit of R-BAR Cares are tax deductible. If you know of anyone

joy to at least one struck by tragedy who is unable to work or support their
child.” — Sharon family due to a severe financial hardship, prolonged illness,
Kehres, Coldwell or accident beyond their control, consider encouraging them
. . nker Residentjal . to apply for assistance
E] :X E] WX D]Joo €& Z oéo]vPB,gfkse%aggS 0 {NE ﬁrough R-BAR Cares. To
contribute, please make
R-BAR members continue tradition of serving seniors for checks payable to R-BAR

Cares or call 610-375-8458 to

34"™ consecutive year November 28, 2019 marked 34 years of Berks
donate by phone.

County’s Realtors providing Thanksgiving dinner to local sen-
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The Reading -Berks Association of REALTORS® raises funds through RPAC
government  leaders who understand and listen to the concerns of the real estate indus-
try, and enact policies which are beneficial to homeowners and the REALTORS® who
represent them.

to help elect

EALTORS® ction ommittee

olitical
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In mid-October, the Bright Board of Directors enacted a new policy,
which stated a listing must be submitted to Bright within one busi-
ness day of public marketing.

Almost a month later at the National Association of REALTORS An-
nual Meeting, the NAR Board voted in an almost identical policy,
with the requirement that all MLSs will need to adopt a policy by May
1, 2020.

The goal of the policy is to end the practice of pocket listings. Pocket
listings remain one of the most pressing issues facing our industry
today. It withholds information from consumers, stifles competition
in the marketplace, and disrupts cooperation between professionals
- while also challenging the spirit of our fair housing laws.

Here is the new policy:

Within one business day of marketing
a property to the public, the Participant
must submit the listing to Bright MLS
for cooperation with other Bright MLS
Participants. Public marketing in-
cludes, but is not limited to, flyers dis-
played in windows, yard signs, digital
marketing on public facing websites,
brokerage website displays (including
IDX and VOW), digital communica-
tions marketing (email blasts), multi-
brokerage listing sharing networks,
and applications available to the gen-
eral public.

How will the policy affect you?

Here are 5 things to know:

1. Alllistings must be entered within one business day
of public advertising.

2. Public Advertising includes: yard signs, flyers dis-
played in windows, digital marketing on public-facing web-
sites (including social media), brokerage website displays
(including IDX and VOW), digital communications market-
ing (email blasts), multi-brokerage listing sharing net-
works, and applications available to the general public.

3. The Coming Soon status is available for listings that
are not ready to be shown.

4. Fines will not be assessed without warning and the
opportunity to enter the listing.

5. The grace period for fines is now February 1, 2020.

For more information about the policy, include questions,
answers and resources visit www.brightmls.com/offmls.

Heidi Wosak CIPS, REALTOR®
Customer Success Coach

610-205-1722

Heidi.Wosak@brightmls.com
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Watch your Email:

Facebook for upc
FREE educational

Sign-up for
R-BAR texts!

R-BAR tries many different ways
to share information on upcoming
events, educational programs,
and topics of interest to our mem-
bers. One of those ways is
through texts. We only send one
or two a month, but it's a quick
way for us to send important
information to you, our members.

simply text REALTOR

to 610-298-0204 to register!
(add R-BAR to your contact list!)

2020 Sponsorship Opportunities are available until February 15, 2020 and include
even MORE recognition and exposure than ever before! Email
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This year | have had some amazing experiences at the NAR Social Media, Real Estate Campaigns to Keep Calls Pouring

Legislative Meetings, NAR Leadership Conference, and NAR In, Creating Videos, Idea Exchange Council, Things to Know

Conference. My most recent trip was to San Francisco, CA for about Real Estate Investors and Staying Relevant. These

the NAR REALTORS® Conference & Expo. You may be thinking were just a few you would have enjoyed.

these conferences are not for you. Actually, | had found most of

the sessions | attended were designed with you in mind. There Besides the 4 days of impressive speakers, there was some
time to enjoy the city. As they say “we work hard and
play hard”. That was true for this trip. | can now say |
visited Fisherman’s Wharf, watched Sea Lions sun-
ning themselves, walked the landscape of 1,000 year
old Redwood trees at Muir Woods National Monu-
ment, walked across the 1.5 mile Golden Gate
Bridge, toured Alcatraz Island & took part in the Real-
tors® Relief Climb at Oracle Park. Next year the NAR
Conference & Expo will be held in New Orleans from
November 13— 16, 2020. | hope to see you there!

Muir Woods

was more information for Agents, Brokers & Managers in this
conference than other conferences | have attended in the past.
Approximately 24,000 Realtors® from 60 countries were in at-
tendance. Some of the highlights that stand out were topics on
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Provided by BB&T Home Mortgage

Since 1872, BB&T's mission has been to help their clients achieve
economic success and financial security. It is now one of the larg-
est financial services holding companies in the United States with
$225.7 billion in assets and market capitalization of approximately

$33.1 billion. firmly believes in engaging the community through associ-

BB&T Home Mortgage is a division of the organization that offers a ~ até volunteer work and leadership roles. This includes sup-
variety of homebuying loan options. Some of these options consist ~ POrting charitable organizations, providing financial educa-

of construction loans, jumbo loans, low down payment and first- tion, financial literacy and leadership development. Last
time homebuyer programs, government, USDA, and state housing ~ Year, the organization completed nearly 1,200 community
programs. service projects. They provided more than 84,000 volun-

teer hours and helped more than 1.5 million people. Addi-
In addition to helping their clients financially, BB&T Home Mortgage tionally, they provided $400,000 in down-payment assis-
tance to 72 homebuyers through the First
-time Homebuyer Program and Commu-
nity Partner Programs.

To assist low-to-moderate borrowers and
neighborhoods, the organization intro-
duced the BB&T Down Payment Assis-
tance Grant, which provides eligible bor-
rowers with funds for the purchase of a
primary residence within select markets.
During 2018, BB&T provided $238,000 in
grant funding.
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The Reading-Berks Association of REALTORS® Board of Directors has worked to create a clear and concise strategic plan that will
lead our Association efforts for 2020-2022. We are excited with the transparency and detail in which the foundation has been laid
and look forward to working to meet member expectations! The cycle's strategic plan will encompass the next three years, which
includes our Association's 100th Anniversary in 2022! This is your professional association and your success continues to

be core to the heart of our business!

OUR MISSION: The Reading-Berks Association of REAL-
TORS® promotes a high standard of professionalism, advo-
cates for private property rights, and strives to improve the qual-
ity of life in our communities.

OUR VISION: The Reading-Berks Association of REAL-
TORS® is the most respected resource for information on
the real estate industry.

INFORM

Establish the association as the leading source of information to
members, the community, and the media on real estate related
matters.

X Transparency: Providing information on association deci-
sions and outcomes in a clear and concise manner will lead
to informed stakeholders.

X Visibility: Increasing presence in community events and me-
dia opportunities will lead to a recognizable association
brand.

X Advisor: Transitioning brand from salespeople to problem-
solvers and advocates will lead to positive public perception.

ENGAGE

Create a culture of volunteerism where members are actively
engaged in the association.

X Variety: Varying educational courses and professional
development opportunities from the standard in-person
format will lead to increased attendance.

X Consistency: Establishing regular office visits and commu-
nications by association officers and executive staff will
lead to increased broker involvement.

X Inclusion: Developing a strategy now for the 100" anniver-
sary will lead to increased engagement from members in
2021.

GROW

Ensure association membership and finances are sustaina-
ble.

X Opportunity: Reshaping the role and goals of the associ-
ation for-profit entities will create opportunities for ad-
vancement.

X Collaboration: Joining forces with other organizations to
create robust events will lead to increased affiliate mem-
bership.

X Strength: Reaching out to commercial and appraisal
offices regarding the association value proposition will
lead to increased membership from agents in secondary
markets.

ADVOCATE

Expand the association’s position as the leading advocate for
private property rights and real property ownership in Berks
County.

X Growth: Communicating on issues will lead to stakeholders
who are informed, engaged, and ready to act to protect
private property rights.

X Influence: Building relationships within the industry will lead
to powerful coalitions that fight local issues.

X Impact: Expanding involvement in the municipal elections
will lead to allies in government.
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R-BAR MEMBER BENEFITS!!!

FRESH Perks of Your R-BAR Membership!

VISIwww.realestateinberks.com/realtorresources/realtor v_. S+ (} & ]Y}v o ]° }nu

AND, DON'T FORGET....
X FREE Open House Listings on RealEstatelnBerks.com, link-
ing buyers directly to you—the listing agent!

X FREE New Listings in Berks County on our website dis-
played for one full week at the top of our website. Extend
your exposure time for only $10/month!

X EXCLUSIVE R-BAR member only benefits to local
establishments such as those pictured here, for more
information check our website for your REALTOR®
Benefits or email info@ RealEstatelnBerks.com.
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Of the programs tracked by Down Payment Resource, for ex-
ample, 69% offer down payment assistance. These programs
have provided an average of $11,000 in assistance to individu-
al home buyers, according to Down Payment Resource, a na-
tionwide database of roughly 2,500 home ownership programs
that helps match buyers and properties. That assistance can
vary greatly between disparate cost-of-living markets like
Southern California and lowa, according to Down Payment
Resource. Some 87% of properties are eligible for some kind
of assistance.

Start by talking to a local mortgage broker. They’ll be familiar
with the programs that are most likely to benefit you -- including
local home-buyers programs that might not be as well publi-
cized.

But how do you find the right one?

You know first-time home-buyer programs are out there.

“ ," says Karen
Hoskins, vice president at and bearer-of-great-
news. "Most buyers pay only 5% to 10% down — some even
pay zero." The key to finding a no-money-down home loan is
finding the right assistance program. And there's no shortage
of them if you qualify.

Here's where to find the financial help you need to buy a home:
National First-Time Home-Buyer Programs Because they're at
the national level, they're often the ones people turn to first:

EHA. Helps first-time buyers — especially those with lower
credit scores — buy with down payments as low as 3.5%
(low-down).

USDA Rural Development Loans. For low-to-middle income

families buying homes in towns with populations of 10,000 or

fewer people or that are “rural in character.” That means some
areas with bigger populations have been grandfathered into the
program (zero down).

VA Home Loans. Helps service members, veterans, and eligi-

ble surviving spouses (zero down).

Government-sponsored enterprises. Fannie Mae and Freddie
Mac, which set the rules for mortgages nationwide, both offer
programs allowing eligible buyers to put down as little as 3% of

First-Time
Home-Buyer
Programs
You Should
Know

the purchase price. That's even lower than FHA (low-down).
But those aren't the only options. Too often, buyers neglect to
look for help locally, which may offer even better assistance.
State and Local First-Time Home-Buyer Programs

What is the first time home buyer program that is right for you?
Municipalities and states offer numerous options — even if you
don’t have the down payment.

Qualifications vary based on the agency or the community re-
quirements, but assistance programs generally:

By: Kelley Walters
of HouseLogic.com

X Have income limits
X Have purchase price limits

X Require participants to take home buyer counseling

Other requirements — like whether you're a first-time buyer, how
good your credit is, where you have to buy, whether you have to
rehab the home, or if you need to be part of a group, such as ac-
tive military, veterans, or teachers — depend on the program.
Assistance comes in these forms (Note: Specific programs named
as examples below may change or close over time.):

Forgivable loans and grants. These are literal gifts for some or all
of the down payment and closing costs, which means there's no
recorded lien or mortgage on that money. Eligibility and terms will
vary and funds are limited. Example: The National Home Buyers
Fund, Inc. offers down payment and closing cost assistance up to
5% of the mortgage loan amount as a gift or zero-interest second
mortgage that's forgiven after three years.

Second mortgages. As the name suggests, these loans are in
addition to your primary home mortgage. They can help with
items such as down payments and closing costs on your primary
mortgage. They take a variety of forms, and the differences can
be confusing. The most important thing isn’t the terminology,
though; it's knowing they exist, because they can offer substantial
down payment assistance (DPA) and favorable terms.

Soft mortgages. These DPA loans are deferred for some period of
time based on a particular program's requirements. Occa-
sionally, they're forgivable. Example: The Home Purchase
Assistance Program in Washington, D.C., defers payments
for five years for moderate-income borrowers.
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Silent seconds. DPA repayment is deferred until you sell or re-
finance. The city of Napa, Calif., for instance, offers eligible first-
time buyers up to $58,000 or 30% of the purchase price, whichev-
er is less, at 1% interest. The loan can be deferred for the 30-year
term if you stay in the home.

Hard seconds. You start paying off the DPA loan as soon as you
close. Programs offer a variety of loan amounts and interest rates
(some below-market) depending on your eligibility.

First mortgages at below market interest rates. Local and state
agencies subsidize a mortgage to make it more affordable for the
buyer by reducing the interest rate, or offering 100% financing
(which means no down payment), and sometimes waiv-

ing mortgage insurance, too.

Mortgage credit certificates (MCCs). Issued by some state or
local governments, MCCs allow taxpayers to claim a

tax credit (Form 8396) for some portion of the mortgage interest
paid during a given tax year. A credit, unlike a deduction, is a
dollar-for-dollar savings on your tax liability.

You don't have to itemize to use this credit, according to Greg
Zagorski, senior legislative and policy associate at the National
Council of State Housing Agencies. It's capped at $2,000 per
year, and you can claim it throughout the life of the loan.

Article replicated from Houselogic.com by KELLEY WALTERS

A cool tax benefit of MCCs is that if your tax liability one year
is lower than the credit, you can roll over the amount you can't
claim to the next year. If you make more the next year (and
therefore have more tax liability), you can claim what you
couldn't before.

How to Find a First-Time Home-Buyer Program You Qualify
For Housing counselors, who are free (!) and can discuss
what mortgage options are best for you, are available through
housing finance agencies and organizations

like NeighborWorks. Find HUD-approved housing counselors
by state here. Or contact your state's housing finance agency.
Check your eligibility for a host of DPA programs at Down
Payment Resource.

Find a good mortgage broker, who should have information
about down payment programs in your area and can help you
determine your eligibility.

A final note: When you put down less than 20%, you pay pri-
vate mortgage insurance (PMI) each month to protect the
lender’s interest. On the other hand, not having to save up for
a 20% down payment can get you into a home a lot faster.
And you can cancel PMI (except for FHA loans) once you
reach 20% equity.

Kelley Walters is a Southern writer and editor. She focuses on interior design and home improvement at outlets from HGTV to
Paintzen. She lives in Italy a month every year, drinking Negronis and writing in internet cafes.
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Magic dazzles at

NAR
General
Session
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SAN FRANCISCO — The National Association of REALTORS®
never disappoints when it comes to boasting a big name for its
General Session during its annual conference earlier this month.
NBA Hall of Famer and business mogul Magic Johnson was the
guest speaker for the event this year. More than 6,000 REAL-
TORS® took in the event as Johnson shared stories and insights
from his professional and personal life. The crowd was also in-
troduced to NAR’s five Good Neighbor award winners as well as
each state’s REALTOR® of the Year, a parade of real estate
talent that included Nevada honoree, 2019 NVR President Keith
Lynam. Motion picture star Mark Wahlberg was a hit when he
spoke at General session during NAR annual in Boston a year
ago and Magic was without a doubt the star of the show Satur-
day afternoon (Nov. 9) at the Moscone West Convention Center.
Johnson is acutely aware of real estate and its impacts on his
various business ventures. “Real estate jump-started my
(business) career,” Johnson said. “We went into housing and in
Urban America there is a shortage in housing. At that time, we
went into condos. We had great success. Even when the market
crashed and people couldn’t get loans, we went to a renters’
model. What we really did well was mixed use, housing on top
with retail on the bottom. That really worked out well for us. We
did a great job and had 50 properties in our portfolio across the
country. We sold all of them and got into sports franchises.”
Johnson invested in his old team, the NBA’s Lakers. He also
became a part owner with the group that purchased and now
owns the LA Dodgers. Additionally, he has part ownership in
southern California’s new MLS team, LAFC. “The first thing | told
our owners when we bought the Dodgers was, if we want to

“You have to know what really
IS Important to those you're
serving in the city you work in.
Everyone works in different
markets and there are different
challenges in those markets.”

Earvin ‘Magic’ Johnson
addressing REALTORS® on one
of his key business principals
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NBA Hall of Famer Magic Johnson shared stories of his playing
days and his business ventures during the General Session of
NAR'’s Annual Conference and Expo Nov. 9.

bring the fans back, we have to lower the parking prices,” John-
son said. “Now why did I tell you that? You have to know what
really is important to those you're serving in the city you work in.
Everyone works in different markets and there are different chal-
lenges in those markets.” Magic stressed that business success
is all about knowing your customer and over-delivering to your
customer base. The basketball player turned business tycoon
added that when getting into a new venture, it's important to
understand the circumstances of the past that have led to cur-
rent conditions.

“So many times what has happened in the past is still affecting
us in the present,” Johnson said. “I went to banks and said let's
help somebody qualify for a home, and this is really important.
We want them to not only qualify but to keep the home. Take a
little time and educate people. The more people who get into
homes, the better communities we have. Help people get into a
beautiful home and then show them how to keep it. That would
be a blessing ... It's a blessing to own a home. You talk about
the American dream, that’s it right there.” Johnson, a 12-time
NBA all-star and 3-time MVP, said one of his career highlights
was being a member of the 1992 Olympic USA men’s basketball
team, also known as the Dream Team. He said, like in business,
team members must learn and accept roles. If that's done, suc-
cess often follows. “For us, like anybody, it took awhile to come
together and work with each other. The Dream Team had a lot
of egos and a lot of big egos,” Johnson said. “That team was so
awesome. | thank God for letting me play with men of such high
character ... You learn so much about life playing sports. Play-
ing basketball gave me principals and made me competitive. |
love helping people out, putting people to work. Our businesses
put about 30-to-40 thousand people to work a day. | want them
to take care of their families. That's what life is about.”
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See Your Ad HERE!
Email: KathyS@RealEstatelnBerks.com

PRICES PER ISSUE:
SizedMlember Prices

*Back Cover $315.00
*Half Back Cover $160.00
Full Page $210.00
*Inside Front Cover $138.00
Half Page $108.00
Quarter Page $ 60.00
Eighth Page $ 30.00

* DENOTES PREMIUM SBAC
NO DISCOUNTS RECEIVED FOR PREMIUM SPACES
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The Power of Choice, with Goosehead Insurance! | am often
asked about our very unigue name, “Goosehead.” | am al-
ways proud to convey the story of how our family-owned com-
pany and its leadership, Mark and Robyn Jones, landed on the
name. Their oldest grandchild is named Lucy, and with that
came the nickname “Lucy Goosey”, and eventually
“Goosehead.” Their strong family values carry through to their
agents, and we treat our
clients as our own fami-
ly. As an independent
insurance agent, | repre-
sent my clients, not any
particular carrier — this
allows me to shop around
for your insurance needs,
saving you time and mon-
ey! | bring more than a
decade of experience in
insurance that caters to

R-BAR is growing and evolving at a healthy pace! As we
approach our 100 year anniversary (2022), we would love
to welcome new leaders onboard to encourage profes-
sional fitnessgrowth...inviting you to flex your leadership
muscles and step into a change making role with us at
the association.

R-BAR does business for our members through various
committees and groups that represent our population at
large. We encourage everyone to stand up and partici-
pate to make real life impacts. You can help us make
public policy decisions as they pertain to the real estate
industry, scheduled free seminars pertinent to your
needs, and so much more! You will stand to represent
yourself, your peers, your brokers, and your community
and make a real difference!

Your time and service will be rewarded as you see your
professionalism, your business, and your sphere of influ-
ence grow! We look forward to working with you!!!

Email info@RealEstatelnBerks.com for details.
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By: Ashley Gessler, Goosehead Insurance

real estate agents, mortgage lenders, and their clients. | un-
derstand that the home-buying process is both the most excit-

ing and often the most
stressful time in
someone’s life. | pride
myself on helping clients
through this emotional
time and ensuring that
their most valuable asset
is properly protect-

ed. Goosehead offers
more than 15 carrier op-
tions for home, auto, um-
brella, and more, and we
are always looking to
expand our offerings to
better serve our custom-

Member Entertainment
Professional Development Professional Standards
+ ] & » Leadership Berks Scholarship

2020 COMMITTEES YOU CAN SERVE ON

Community Outreach

5K Planning
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| have been saying it for
nearly 40 years and it re-
mains true: most law suits
involving the sale of resi-
dential real property claim
that the seller failed to dis-
close material defects. The
seller is usually not the only
defendant. The listing and
selling licensees and the home inspector are frequently sued as
well. The path to suit follows a familiar pattern. The buyer finds
a problem and calls the buyer agent. The buyer wants to know
what the sellers knew and why they failed to disclose what
“evidently” they were aware of. The buyer may ask questions
about the listing broker’s culpability and whether the home in-
spector should also share in the blame.

The wise buyer agent understands that she has no role to play
at this point. In addition to offering what comfort she may, the
buyer agent should be sending the buyer to an attorney experi-
enced in litigating failure to disclose cases. The attorney will
cover the mediation process as well as the cost and benefit anal-
ysis of the various paths that lay ahead.

Too often the buyer agent feels compelled to insert herself into
the situation. This generally comes from a good place. The
agent was involved in helping the buyer select the home, inspec-
tors, lenders and perhaps in many other ways. The agent really

or email at jlgoldsmith@mette.com.

does want to make it right. All the more reason to back out
and put the matter into the hands of the lawyers who are
expert in the process of securing a remedy. Tell your client
that you are an expert in marketing real estate, but that seek-
ing redress belongs to a different discipline.

Those who offer advice to their ailing client can exacerbate
the harm. The likely beginning of the agent’s advice is to ref-
erence the mediation clause and explain how easily the me-
diation process is initiated. The big problem, however, is
what the agent fails to state: any claim against a home in-
spector must be filed in court within one year of delivery of
the inspection report. The one-year limitation is not extended
by late discovery of the problem that the inspector allegedly
missed. It is one year from receipt of the report, period.

All too often a request for mediation or law suit has been
initiated after the one-year limitation has run. | have had
buyers claim that they were unaware of this limitation and
that they were following the guidance given by their real es-
tate agent. When this happens the agent may be liable for
the unauthorized practice of law or for negligence in failing to
advise the buyer to see a lawyer in the first instance.

The lesson here is fairly obvious.

Mr. Goldsmith is an attorney with Mette, Evans & Woodside and serves as general counsel to PAR. A substan-
tial portion of his practice is dedicated to providing advice and counsel to real estate licensees. He and his firm
represent and defend real estate salespersons and brokers in civil lawsuits and licensing claims across the
Commonwealth. Jim also defends Realtors® in disciplinary hearings conducted by the Real Estate Commis-
sion. For 27 years Jim was one of the voices on the PAR Legal Hotline. Jim can be reached at 717-232-5000
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Here are two REALTOR® adventures that you can just sort of pic-
ture in your mind. The first is from Frank Sabatucci, who emailed it
to me, and | think it’s really funny. Frank, however, didn’t think it
was funny at the time. Thanks for your story, Frankie! and here it
is, in his own words:

I had just listed a house in Fleetwood, out behind Rich Maiden Golf
Course. It was a hot summer day in July of 2011 when | stopped at
an old stone farmhouse to ask the owners for permission to place a
directional arrow on their corner. Very nice place. Picket fence,
etc.

I was only going to be a few minutes and my cell phone battery
was running low so | left my phone in the car to charge. | stroll up
the walk-way in the front yard. | open the storm door and there was
enough room between the storm door and the front door to have a
party!

Stepped in. Knocked on the door. WOOOF WOOOF. Two of the
biggest, meanest-looking dogs I've ever seen charge the door but
ha-ha, I'm safe. No answer at the door so | turn to leave just as |
notice one of the dogs running around the side of the house to-
wards the front porch.

I'm literally a couple feet away, on both sides, from these two
dogs...trapped between the storm door and the front door.

It's hot and | have no cell phone. | stand like Venus de Milo for
what seemed like forever and the dog on the front porch trots back
out of sight around the side of the house. | start to open the storm
door. The dog inside the house loses his mind again and the other
dog charges back to the front porch. Repeat Venus de Milo.

Dog on front porch leaves. | touch storm door. Dog in house goes
crazy. Front porch dog returns.
This went on for aimost half an
hour. | not only have to get off of
the porch, but | also have to run
across the front yard, open the
gate and get into my car before
porch dog eats me.

Obviously, since I'm writing this, |
did survive and it may sound fun-
ny now but 8+ years later I'm still
not laughin’.

Long-time Realtor and my priceless friend, Jill Snively, died a few
years ago after a long iliness. If you didn’t know Jill, you really
missed out, as she was not only a great Realtor but also a wonder-
ful (and very funny!) person. Here’s a Jill Snively story, told to me
one time when | asked her for a funny story for this column (she
had many!) :

Jill was showing a million dollar commercial property in Amity Town-
ship, accompanied by her fellow agent, Bob Powers, a commercial

specialist. The prospective buyers, and Bob, all in crisp
shirts and pin-striped suits, dressed to perfection and all driv-
ing Mercedes, met Jill in her Honda on a parking lot nearby.
They noticed that they had to drive up a dirt road through a
cornfield and it had rained, so the men all decided that Jill
would drive them in her car.

They get into her car (she called them the pin-stripers), and
the car is full as she drives up the hill to the fire tower. They
got to a crown in the road and the car started slipping and
going off to the right. Jill tried to keep it going but the Honda
slid into very deep mud, up to the axles. Jill opened the door
and got out; the car was now even with the ground. Bob
Powers decides that he’s going to drive it out of the mud. He
gets behind the wheel, tried briefly, and he got the car stuck
even worse. Then the other 3 men got out so the car would
not be so heavy.

Everybody but Powers is now out of the car and Jill noticed
that the car had fish-tailed and any spinning of the tires
would cover them with mud. With Bob ready to try again, Jill
yelled “We have to move!” and she dashed away, but one of
the impeccable pin-stripers just stood there. The tires spun
and that guy got spattered from his head to his wing-

tips. Jill, of course, is by now howling with laughter and lean-
ing against a tree. Someone called a tow truck. Powers and
the mud-spattered pin-striper walked down the hill to meet
the truck so that it would find them. Now, Jill is in the middle
of the field, watching the tow truck drive up with the mud-
spattered pin-stipe guy hanging onto the one side of the
truck like it was a hay wagon...and Bob Powers, not a hair
out of place, hanging on the other side.

Eventually the tow truck pulled the Honda out of the mud and
everybody left. And, Jill remembered, no one thought to offer
to pay for the tow truck. “Thank God”, she said when she
told me this story, “that | had my AAA card and a sense of
humor.” It also took four times through the car wash to get
her car clean. And no, Jill and Bob did not sell that property.
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REALTORR S perers

NEW AFFILIATES

A&T Heating, Air Conditioning, Péungliingst Heritage Design Intermisa Yoder

Allstatd,orgia Cicmansky HSA Home Warri@atglyn Mann
Better Life Inspection CoRphest, Conner Pillar to Po$tm Evans

Breyer Construction & Landdatibew Breyer ProMax Ferfeey Kopp

Eric Shultz RemodElingshultz Stackhouse Bensingesfdue.Bensinger
Finance of Amelmaje Ware Tailor Maid House Cldaffihgpvotny
Ira G. Mohler & SorKimdJnger XMAN Ir€hristina M. Perez

NEW SECONDARY REALTORS®

Keller Williams Allentiammes Samois

NEW REALTOR® FROM ANOTHIER ASSOCIA

RE/Max of ReadWitliam Kozlik

NEW SECONDARY FIRREALTOR® TRANSFE

Keller Williams Allentown

Commonwealth Real Estaelll Curner
Berkshire Hathaway Home Sale Hormej Sémvwnens, Charlotte Scheipe
, Julissa

R EA LTO R® R EACT FV&EE;L @avid Baez, Fraidaisendz, Brosiancisco

Cls pinal

Iron Valley Real Estate ofJ®ekdlanzueta, Nehemiah Lindo, Nicholas
Century 21 Gldeph M. Lorah, Dennis Mauser Keller Williams Eliztia Marcela Sanchez Jimenez
Keller Williams Plati@ammen Tucker Pagoda Realty and Property Mankgeninithomas, Todd M. Sell
Pagoda Realty and Property Mankgenemttadrigal Keller Williams Platinum Raiaty:Perez

Iron Valley Lancagteom Smucker, Mini Johanna Castaneda

REALTOR® DROPS

Weichert Neighborhoath@ree Zahariadis NAI Keystdreanmy Mitgang
Century 21 Ghktesa Perry, Tonya Miller, Christofer LeadetWeichert WelcomeRémne: Mummert
Edward O’Connell Berks Realty Gfamy: Veloz, Monica Rios
Century 21 Park/ARmadw Kidd Coldwell Banker Residential Bielissadey Thrasher
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WELCOME NEW MEMBERS!

The ReadBegks Association of REALTORS® welcomes the following new members who
recently completed New Member Orientation. Congratulations and bestBRRclaaslyd member of the F

ORIENTATION & INDUCTION CLASS of June 24, 20:

Berkshire Hathaway HomeServices Homé&salerReaikle & Erika MaehameR1 Glshette Francisco & KellgbltiesteBanker
Residential Brokergty Ellbion Valley Real Estate oKBet&s: Ciabattoni & Teresa IRdhaniigéiams Platinum Seadge Knoll, John
Lozada, Corey Mack, Carly Schaffer & Kéxayuuza \Realiy & PropertMaigmReyes & Philip RaldhiiK; of Reatisgiine Quezada &
Silvia Rusitgut Associates RedRotserto FontanéniggtiReal Estate Strivedtdr J. Hoffman & Tristan Krause. (Pictured below in rar
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2201 Ridgewood Road, Suite 350
Wyomissing, PA 19610
610-375-8458
www.RealEstatelnBerks.com

Postmaster - Please deliver between January 6 — January 10

JOIN US WEDNESDAY, FEBRUARY 26

Cep Qo Qo

DOORS OPEN AT 6 PM, 7 PM GAMETIME
RESERVATIONS REQUIRED!

VIS

Get YOUR ticket now!
Email: MayleeneD@RealEstatelnBerks.com
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http://www.RealEstateInBerks.com
mailto:MayleeneD@RealEstateInBerks.com

